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The amazing history behind the flag of the Maijlis,
bearing a rich legacy of sacrifice.




BRAND HISTORY

ROOTED IN COMMURNITY TRADITION
Since Maijlis Khuddamul Ahmadiyya
is an auxiliary of the Ahmadiyya
Muslim Community, the top left
corner of its flag bears the same sym-
bols as the Liwa-e-Ahmadiyyat (afull
moon, Minaratul Masih and a cres-
cent moon). The black and white
stripes on the flag represent the cen-
turies of spiritual ascent and decline
of the Muslim Ummah.

JALSA SALANA 1939

The Liwa-e-khuddam was to be
hoisted at the second Maijlis Khudda-
mul Ahmadiyya ljtema on the 25th of
December 1939. However, Hazrat
Khalifatul-Masih llra directed that
until the Liwa-e-Ahmadiyyat was not
hoisted no auxiliary’s flag should be
hoisted. Therefore, it was on the 28th
of December 1939, right after the flag
of the Ahmadiyya Muslim Communi-
ty was hoisted for the first time,
that Hazrat Khalifatul-Masih [I** also
hoisted the Khuddam flag. On this
occasion a pledge was recited, the
words of which were:

{ pledge that | shalf sacrifice
my fife, wealth, time and
honour and shaff uphofd the
honour of this truth, the flag
as a physicaf representation
of which at this moment is
being hoisted by Huzoor, and
the symbof of alf the virtues
which Ahmadiyyat seeks to
spread and establish; and
the sign of alf the morafs
which Huzoorwishes to
create in Khuddam through
Khuddamuf Ahmadiyya. And
{ shaff make every possible
effort that this flag flies
higher than alf other flags of
the world and it never has to
witness defeat.

khuddam.org.uk

HAZRAT KHALIFATUL-MASIH IFA MOMENTS AFTER
HOISTING THE LIWA-E-AHMADIYYAT AND THE
KHUDDAM FLAGWHICH CAN BE SEEN ON THE LEFT -
QADIAN 1939



MAILIS KHUDDAMUL
AHMADIYYA UK

A few simple rules have been explained in this section to ensure
that the logotype is properly presented on all platforms.

Al




2.1 LOGO BASIGS

MAJLIS
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WHITE TEXT VERSION

MAJLIS

KHUDDAMUL AHMADIYYA

-’ UNITED KINGDOM

The logo with white text is the secondary logo and must

be used only when the background is dark.

DEPARTMENTAL LOGO VERSION
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The departmental logos are to be used
only for National Amla departments and
are issued to a Mohtamim, Muavin Sadr
and other National Amla members.

KHUDDAMUL AHMADIYYA
w—  UNITED KINGDOM

khuddam.org.uk

ORIGINAL AND COMPLETE
LOGO PREVIEW

This is the official, unique and approved Majlis Khuddamul
Ahmadiyya United Kingdom logo.

This is the main logo that should be used across all platforms.

Itis essential that the logo is always applied with care and
attention in adherence to these guidelines.

4 White border should be used on darker backgrounds.

1 SIMPLE 2
The main logo
consists of the
Khuddamul
Ahmadiyya flag.

REGIONAL LOGO VERSION
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The regional logos are based upon the same
concept as the national departments. The name
of the region goes at the bottom.

BOLD

The text comprises
of the full name of
the auxiliary with
the words United
Kingdom.

3 CONTEMPORARY

Thelogois based on
a modern graphical
representation of the
Liwa-e-Khuddam.

4 SIZE

The Logo must
be a minimum
size of 200 pixels
(170mm).

QIADAT LOGOS PROCUREMENT

Please note that if local Qiadats require a logo they
must request one to be created by the Regional
Nazim Isha’at. The National Isha’at Department
will try its best to ensure that the Regional Nazim
Isha’at is fully aware and trained on the guidelines
to creating such logos for Qiadats.



2.2 L0GO USAGE - LETTERHEADS
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MAJLIS “A NATION CANNOT BE REFORMED
KHUDDAMUL AHMADIYYA WITHOUT THE REFORMATION

UNITED KINGDOM OF ITS YOUTH"
HAZRAT MUSLEH MAUD wcipilesellins,

10 October 2020

Dear [Tnsert Name of Persor],

A Wa R Wa B:

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut porttitor leo a diam sollicitudin. Ut ornare lectus sit amet est placerat in
egestas. Faucibus et molestie ac feugiat. Habitasse platea dictumst quisque sagittis purus.

Non sodales neque sodales ut. Quis hendrerit dolor magna eget est lorem ipsum. Mauris nunc
congue nisi vitae suscipit. Egestas dui id ornare arcu.

Pharetra magna ac placerat vestibulum lectus mautis ultrices. Feugiat nisl pretium fusce id velit. Cras
adipiscing enim eu turpis. Enim praesent elementum facilisis leo vel fringilla est ullamcorper. Orci
sagittis eu volutpat odio facilisis mausis sit. Dui sapien eget mi proin. Sodales neque sodales ut etiam
sit amet.

Urna condimentum mattis pellentesque id nibh tortor id aliquet. Turpis egestas pretium aenean
pharetra magna ac. Neque convallis a cras semper auctor neque vitae. Accumsan sit amet nulla
facilisi morbi tempus iaculis. Vulputate ut pharetra sit amet. Auctor elit sed vulputate mi sit amet
mauis. Fermentum leo vel orci porta non pulvinar. Ridiculus mus mauris vitae ultricies leo integer
malesuada nunc vel.

Wasalam
[Tnsert Name of Sender]

ﬁ}h/lm:

® Q IADIYYA UK
'UNIT2, BOURNE MILL BUSINESS PART, FARNHAM, GU 995

B 40206177809

i INFO@KHUDDAM.COUK

MAJLIS KHUDDAMUL AHMADIYYA (UK) | REGISTERED CHARITY NO' 1135657 | REGISTERED IN ENGLAND WITH COMPANY NO: 717137

W @UKMUSLIMYOUTH

ANATION CANNOT BEREFORMED s “ANATION CANNOT B REFORMED
WITOUT T e ORAToN & e — WO THEREFORATION

werer
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OFFICIAL USE ONLY

Invitations to events, ljtemas and other official correspondence should
be sent using the official letterhead. The MKA UK letterhead should
only be signed off by the main representative of a National Department,
Region or Qiadat such as a Mohtamim, Regional Qaid or a local Qaid.

No seperate letterhead is to be created. The letterhead is produced by
the central Isha’at department and approved by Sadr Majlis. If a template
is required (in which only the contact details at the bottom are allowed
to be changed) the Mohtamim or Regional Qaid should contact Motamid
MKA UK.

khuddam.org.uk



2.3 LOGO USAGE - VIDEQS
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Ahmadiyya Muslim Youth

“A nation cannot be reformed without reforming its youth.”

Pl o) 003/143 2 rEoOd s

Serving Mankind - South 10k

315 views + 5.Jun 2019 y 11 &lo & SHARE =i SAVE

USING THE MKA UK
LOGO IN VIDEOS

Videos created by MKA UK
departments should be
branded with the official logo.
The correct logo shade - either
white text or black - should

be selected based on the
background colours. Almost
every video editing application
allows for logo placement.

> M ) 211/242

INTROS & OUTROS

Using brand logos as
outros is a common way
to end videos. Videos may
either end or open with
the MKA logo. Itis advised
that the intro contains the
department/region logo
and the outro the MKA UK
logo, or vice versa.

MKA UK ljtema 2018 - Creating the Tent City

752 views * 16 Sep 2018

y 23

khuddam.org.uk

A2 MKA

\msmm—y/ AHMADIYYA MUSLIM
\@m=mmp’  YOUTH ASSOCIATION

~—

A NATION CANNOT BE REFORMED
WITHOUT REFORMING ITS YOUTH

> ) 2417242

MKA UK ljtema 2018 - Creating the Tent City

752 views * 16 Sep 2018 s 232 &0 4 SHARE = SAVE

CORNER LOGO

In some types of videos it is useful
to add the MKA logo in one corner of
the screen. This is usually placed in
the top-right or bottom-right corner
of the screen. You may find that the
logo does not suit every part of a
video but only some places. Ensure
that the logo is visible and only the
official logo is used without any
changes or alterations.

$ SHARE SAVE



2.4 L0GO USAGE - MERCHANDISE
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= When using the logo on other items
of clothing or types of merchandise
ensure that the correct colour is used.
If a printed logo is to be used then it
should not be distorted due to product
specifications such as stitching or
fabric type. Quality must not be
compromised on embroidery.

INCORRECT PLACEMENT

The MKA UK logo should not be used
on shorts, lower ends of t-shirts or
tops and any item which is disposable.
The name of a Region or Qiadat can
only be used in the case whereitis
nota religious name such as that of a
Khalifah or holy place like a Mosque.

A CHOICE OF TWO LOGOS

Ensure that the logo is clearly visible when
being placed on merchandise. Two logos can
be used - one with the text on the right (as 2 ¢ (
displayed in figure 1) or the circular logo (as - x =
displayed in figure 2). When being used on = =
the arm ensure that the positioning and angle

is correct. To avoid distortion of the minuter

details such as the Minaratul Masih use a high

resolution PNG, APl or EPS file - this can be
obtained from the central Isha’at department.

()




2.5 INCORRECTUSE =i

Below are examples in which the logo has been transformed impacting the sizing, shape, style and format of the original logo. This
constitutes incorrect usage of the brand.

1 1

MAJLIS
MAJLIS
E KHUDDAMUL AHMADIYYA @ KHUDDAMUL AHMADIYYA
wmmw  UNITED KINGDOM UNITED KINGDOM

~—

MAJLIS ADIYYA MAJLIS

aG KHUDDAMUL AHI\:A KHUDDAMUL AHMADIY YA
UNITED KINGDO UNITED KINGDOM

—

~—
3 3

o DAL A7 MAJLIS

MM  KHUDDAMUL AHMADIYYA i KHUDDAMUL AHMADIYYA

UNITED KINGDOM w—'  UNITED KINGDOM



The Khuddamul Ahmadiyya logo should never be stretched
in anyway. If it is to be enlarged then proportions must not be
altered.

The Khuddamul Ahmadiyya logo should never be warped,
skewed, tilted, rotated or flipped in any form. The logo should be
used as it has been issued by the National Isha’at Department.

The Khuddamul Ahmadiyya logo’s colour should never be
changed. This should be strictly adhered to. The circular
logo never changes colour regardless of instance of use. The
text can be white or black only - no other colour can be used in
conjunction with the logo.

The Khuddamul Ahmadiyya logo should never be overlaid,
dissolved, darkened, multiplied, saturated or blended in any

other way. The brightness features should not be tampered with.

Itis to be used as issued.

MKA

SOUTH-EAST




Please note the use of the logo with the flare on the top left-hand
corner has been discontinued, it should be replaced with the g
new logo issued by the National Isha’at Department.

Official logos are produced and kept by the National Isha’at
Department, downloading logos from other websites will not be
the official logo.

Ca

24,
Zasliy youth N

L. sdamul Ap
The logo should not be used as a watermark, nor any writing or oo Dagy,

images should be placed upon it. No department within MKA UK _§'
is permitted to create its own logo by altering the official MKA y
UK logo or Liwa-e-Khuddam.




MKA UK UTEMA
20241060

A few simple rules have been explained in this section to ensure that
the logo is used properly on all platforms.

MUHAMMAD** - THE PERFECT PREACHER




3.1 UTEMA 2024 L0GO

COMPLETE LOGO PREVIEW

The ljtema logo is ‘ljtema’ written in Arabic calligraphy.

This is the main logo that will be used across all platforms for

the current Khuddam year. This logo helps audiences identify
ljtema related materials and enhances the professionalism

of the brand. It is essential that the logo is always applied

with care and respect according to these guidelines. This logo
should be used in conjunction with the official MKA UK logo to
show the main body itis part of.

1 CITRON GOLD 2 EERIE BLACK

A specific shade AEerie black has
of Gold has been been used giving
used forthe vowels thelogo clean crisp
and strokesto finish.

1 2 compliment the
black.

2024 VERSION

GRAY SCALE VERSION 2022 VERSION 2023 VERSION 2024 VERSION

®

Our logo is the one element that unifies and represents our Ijtema. It has been especially designed to symbolize our name. The logo colours change
according to the theme colours for the year.

12
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41 COLOUR PALETTE

APPLICATION OF THE COLOUR

o
o
o
o
o
o

These are the official colours of the ljtema 2023-24. All the departments are advised to use these colours when they are
creating designs regarding the ljtema. This should be observed very carefully so the theme should look similar throughout
the ljtema. There may be exceptional circumstances where permission maybe sought and given to departments such as
Atfal to target their specific audience.
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4.2 PRIMARY COLOURS

#000000  #7D59:



4.4 SECONDARY COLOURS

#006D5B
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0.1 MKATYPOGRAPHY

TYPOGRAPHY - THE ART OF PLACEMENT

New trends in the design industry are shifting
towards more typographic (text based)
designs as opposed to heavy graphical

representations. This means that getting
the fonts, placement of fonts and size etc is

incredibly important as it is a major part of
design. This page contains the names of the
fonts that are commonly used by the National

Isha’at department. These are means-tested
and professional fonts, it is advised that a
selection is made from them when conducting

design work for the Majlis. M O NTS E R RAT R EG U LAR

plall eue BEBAS NEUE

blill s SOURCESANSPRO



PRESS AND MEDIA
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6.1 PRESS AND MEDIA

1. INTRODUCTION

Maijlis Khuddamul Ahmadiyya UK (MKA)
recognises the impact media coverage
has on the public’s perception of Islam,
and the followers of the Islamic faith.

As such Majlis Khuddamul Ahmadiyya
UK has taken the responsibility to
design this policy document for all
Maijlis Khuddamul Ahmadiyya Press

and Media personnel, to ensure that
they are making the most of this service
by ensuring that media platforms are
being used appropriately. Keeping in
mind the MKA values, correct etiquette,
professionalism and using the service to
its highest potential. All press and media
personnel must comply to this policy,
which has been designed to support
members who are using social media
accounts.

This policy has been made to support
all press and media personnel in making
suitable decisions about the use of
social media, highlight the standards
and expectations of its use, provide

an explanation of the organisation’s
methods in achieving these standards

and to outline the consequences of non-
compliance to the policy.

2. PURPOSE

Provide comprehensive guidance
to all account holders on how to
appropriately create, design and
operate social media accounts.

Provide guidelines to all operators
on how to conduct themselves when
engaging with the public and dealing
with sensitive issues.

Help to understand the importance
of internalising the values and
expectations of the Majlis when
operating media accounts.

Be clear about the importance of
maintaining brand integrity and
public image by complying with the
Majlis standards.

Describe the consequences of non-
compliance to the policy document.

Ensure the promotions of Maijlis
Khuddamul Ahmadiyya are
conducted using the correct

ijtema.org.uk

processes outlined by the document
on a local, regional and national
level.

« Abide by the Press and Media
department code of conduct when
carrying out your role.

3. PROCEDURE

Majlis Khuddamul Ahmadiyya Values
& Expectations

Majlis Khuddamul Ahmadiyya UK

is an auxiliary body of the Ahmadiyya
Muslim Association, with a membership
of 10K+ young British Muslims.

All MKA UK social media accounts

are the intellectual property of Majlis
Khuddamul Ahmadiyya, United
Kingdom. Therefore, before creating
social media accounts, creating
content and promoting the operations
of Majlis Khuddamul Ahmadiyya, all
members must understand that they
are not only representing the Majlis
but also Khalifatul Masih V. As such it

is the responsibility of all social media
accounts to understand the values and



what is expected from them by the
Mailis.

In relation to the uses of social media,
Beloved Huzoor (May Allah be his
Helper) states: “In this day and age,
the media has great power - If it is
irresponsible then it can fuel disorder
and unnecessarily provoke. But if it is
responsible, then it can play agreat role
in creating peace and harmony within
society.”

Social media account holders must
set an example by practicing the

Majlis values of Truthfulness, Respect,
Integrity, practicing what you preach,
Serving Humanity by fulfilling the

right of others and ultimately fulfilling
their duty in line with the expectations
of Beloved Huzoor (May Allah be his
Helper).

3.1. Definition of Social Media

The term ‘social media’ is applied to a
variety of technological applications
that allow a user to share information
to avirtual audience in the form of
written material, photography and
videos. Social media includes but is not
restricted to the following:

+ Multimedia networking and sharing
technologies (e.g. Facebook,
Instagram, Skype, YouTube, LinkedIn)

+ Information sharing sites (e.g.
Wikipedia)

e Forums

+ Opinion sites (e.g. Yahoo! Answers)
+ Blogs

+ Personal web pages

+ All web-based comments, pictures
and audio-visual files

3.2. Content

Content should be created and shared
on social media accounts with
consistent quality and consistent
publishing. The aim is to promote the
projects, campaigns and other ventures
of Majlis Khuddamul Ahmadiyya to the
wider audience occurring on a local,
regional and national level. This will
allow MKA accounts to bring in traffic,
gain brand authority and become the
source of insight and information that
people can rely on. It is best practice
to ensure that when creating content
that has never been published before,

to seek guidance and approval from the
local Qaid, regional Qaid or Muavin Sadr
Press and Media, depending on which
organisational level the content is being
shared at.

3.3. Audience Engagement

For social media accounts to be
successful, alongside content creation,
audience interaction is also a key
factor. Engaging with the target user is
essentialin building a formal brand-
user relationship which will become the
driving force of your account’s success. It
is crucial when communicating with the
public to be respectful and professional
in your approach. Theaim s to

increase repeat engagement through
content creation and engaging the
public via your posts. Examples of user
engagement include, thanking a user
for posting a comment or mentioning
you in a post, politely replying to a
question, making polls, asking your
audience questions and responding to
the audience promptly.

3.4. Monitoring of Social Media

All MKA social media accounts are
the property of Majlis Khuddamul
Ahmadiyya UK. As such the national



Press and Media team, who are directly
responsible for all media accounts
have exclusive and express authority
to monitor every MKA UK Social Media
account as and when they deem
necessary. This is to ensure social
media is being used appropriately and
within the parameters of the policy
document. Moreover, monitoring will
also entail gathering data to measure
and analyse the effectiveness of each
individual account. In doing so areas
of improvement can be identified,

to allow a more robust use of the
service, increase public engagement
and ultimately increase the promotion
effectiveness of Majlis Khuddamul
Ahmadiyya.

3.5. Press Coverage Interviews

Interviews with the press must be
carried out with the assistance and
guidance of the National Press and
Media team, to ensure members
partaking in interviews are thoroughly
debriefed about interviewing etiquette,
what is appropriate and what topics
should be avoided when interacting
with the press. It is important to note
that press interviews will be conducted
by those members who have been

media trained. Furthermore, for the
propagation of the Majlis Khuddamul
Ahmadiyya members may be selected
by the National Press and Media team
for press training.

3.6. Consequences of Non-
compliance

Any action that violates this policy
document and the values and
expectations of Majlis Khuddamul
Ahmadiyya, may result in dismissal from
the role and responsibilities of the office
that the member is responsible for, and
further disciplinary measures may be
sought depending on the severity of the
action.

4. CODE OF CONDUCT

All Press and Media personnel are
expected by MKA UK to do carry out
the following:

+ Thoroughly read through the Press
and Media policy document in order
to ensure the appropriate use of
social media accounts.

 All social media accounts must be
created using the Khuddam email.

The creator of the social media
account MUST ensure the old
passwords of social media accounts
are changed at the beginning of their
term.

Ensure log-in details of the social
media accounts are stored securely
to prevent security breaches.

The account holder MUST provide the
Press and Media department with
login and contact details should we
need to get a hold of them in relation
to the media platform.

Ensure the correct format is applied
across all social media accounts,
e.g. account name, account picture,
account description, etc.

Maintain the brand integrity of the
Majlis across all social media
platforms by ensuring no action
jeopardises the reputation of MKA,
e.g. rude language, use of offensive
material.

Use all social media accountsin
accordance with MKA and Jama’at
Ahmadiyya values, e.g. being
respectful to all members of the
public, honesty, non-discriminatory



behaviour’s.

Ensure that the interests of the Majlis
Khuddamul Ahmadiyya always
remain the priority.

Use social media accounts
professionally and to the best
advantage of the service.

Form and maintain professional
relationships with press and media
outlets for the propagation of the
message and works of MKA.

Ensure all information that is shared

on social media is accurate and non-
contradictory to the values and work
of MKA.

To seek guidance and escalate
concerns when a topic is deemed
sensitive or controversial and likely
to evoke negative press.

To escalate concerns relating to
communications from any third-
party user or opponents of the
Jama’at who aim to threaten
the work of Majlis Khuddamul
Ahmadiyya.

To uphold professionalism, integrity

and confidentiality of information
relating to these accounts.

Be autonomous in sharing
information using your own
judgement. However, ensuring
approval is sought directly from
Muavin Sadr Majlis for Press

and Media, before any action is
undertaken if you are unsure of the
material.

Ensure all information that will
be posted is accurate, factual and
has appropriate grammar and
punctuation.

Give a thorough handover of
account log-in details and necessary
information at the end of your term.

It is the duty of all Press and Media
personnel to NOT:

+ Engage or promote any form of illegal

activity through social media. If any
illegal misconduct is identified, this
may warrant immediate dismissal of
the account holder from their post
and further disciplinary action may
be taken if deemed necessary.

+ Abuse their official position to benefit

themselves, their relatives or friends.

+ Abuse the use of the media platform

by violating the values of the Majlis
Khuddamul Ahmadiyya UK.

Share log-in details with any other
third party even if expressly asked by
fellow Jama’at members.

Promote the work of other
organisations or groups on social
platforms, unless MKA has had direct
involvement in working with them,
e.g. projects or campaigns.

Give away MKA information to other
third-party via direct or indirect
communication.

Allow yourself to be influenced by
political or personal beliefs that
affect your work when sharing
information with the public.

Share personal views or opinions on
MKA platforms.

+ Accept any bribes, funds, marketing

offers or perks from any third party in
relation to the accounts.

« Plagiarise the work of third parties

and use as MKA material.



6.2 LOGO USAGE - SOCIAL MEDIA

Account banner - Image will be provided

by the Press and Media department for all
National, Regional and Qiadat official accounts.
All account holders must use that image for
the banner provided by the Press and Media
department.

Profile Picture - The official logo of the Region,
Qiadat or department must be used, (this can be
obtained from the central Isha’at department).
The logo type must be the one with ‘Majlis
Khuddamul Ahmadiyya UK’ at the top and the
name of the Region/Qiadat/department at the
bottom.

Account name & Profile - The name of the
account should be ‘AMYA’ and then the Region/
Qiadat/National Department name. Avoid using
‘Maijlis Khuddamul Ahmadiyya’ or ‘MKA’ as part
of the name as this is already covered by the
logo in the profile photo.

Profile Biography - Description information for
all official accounts will be provided by the Press
and Media department for National, Regional
and Qiadat accounts. Account holders at all level
must use that description for the profile of their
accounts.

AMYA UK Press Office

Official Press account of the Ahmadiyya Muslim Youth Association. Britain's largest
& oldest Muslim youth organisation. For media enquiries: Press@khuddam.co.uK

2,672 1

Note: above guidelines apply to Instagram as well as Twitter
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